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Instructions for the Candidates

Write your roll number in the space provided on the top of
this page.

This paper consists of fifty multiple-choice type of questions.
At the commencement of examination, the question booklet
will be given to you. In the first 5 minutes, you are requested
to open the booklet and compulsorily examine it as below :
(i) To have access to the Question Booklet, tear off the
paper seal on the edge of this cover page. Do not accept
a booklet without sticker-seal and do not accept an open
booklet.

Tally the number of pages and number of questions
in the booklet with the information printed on the
cover page. Faulty booklets due to pages/questions
missing or duplicate or not in serial order or any
other discrepancy should be got replaced immediately
by a correct booklet from the invigilator within the
period of S minutes. Afterwards, neither the Question
Booklet will be replaced nor any extra time will be
given.

After this verification is over, the Test Booklet Number
should be entered on the OMR Sheet and the OMR
Sheet Number should be entered on this Test Booklet.
Each item has four alternative responses marked (1), (2), (3)
and (4). You have to darken the circle as indicated below on
the correct response against each item.

Example: (D @) @ @

where (3) is the correct response.

Your responses to the items are to be indicated in the OMR
Sheet given inside the Booklet only. If you mark your
response at any place other than in the circle in the OMR
Sheet, it will not be evaluated.

Read instructions given inside carefully.

Rough Work is to be done in the end of this booklet.

If you write your Name, Roll Number, Phone Number or put
any mark on any part of the OMR Sheet, except for the space
allotted for the relevant entries, which may disclose your
identity, or use abusive language or employ any other unfair
means, such as change of response by scratching or using
white fluid, you will render yourself liable to disqualification.
You have to return the Original OMR Sheet to the invigilators
at the end of the examination compulsorily and must not
carry it with you outside the Examination Hall. You are,
however, allowed to carry original question booklet and
duplicate copy of OMR Sheet on conclusion of examination.
Use only Black Ball point pen provided by C.B.S.E.
Use of any calculator or log table etc., is prohibited.
There is no negative marks for incorrect answers.

In case of any discrepancy in the English and Hindi versions,
English version will be taken as final.
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MASS COMMUNICATION AND JOURNALISM
Paper — 11

Note : This paper contains fifty (50) objective type questions of two (2) marks each. All
questions are compulsory.

1. Embedded journalism is considered as a type of
(1) military offensive (2) advertising

(3) categorisation of news (4) news management
2.  Inner margin of a book or document refers to
(1) footnote (2) colophon

(3) gutter (4) swash

3.  Magazines have well-defined formats to reach out to

(1) conflicting interests (2) competing editors
(3) TV news produces (4) select audiences
4. Factor of has contributed for the emergence of a specialized media audience.
(1) localisation (2) culture
(3) personal mobility (4) work pressure

5.  Insemiotics, smoke is considered as
(1) wvertical communication (2) horizontal communication

(3) circular communication (4) indexial communication

6. In communication, pleasure results from a particular relationship between meanings and

(1) contentions (2) power

(3) manipulation (4) 1isolation
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7. ‘Another communication’ is

(1) receiver-centric (2) sender-centric

(3) channel-centric (4) technology-centric
8.  The term ‘audiences’ recognises of media consumers.

(1) the homogeneity (2) the heterogeneity

(3) the passiveness (4) the resistance

9.  Louis Wirth and Talcott Parsons see mass communication as a tool of
(1) economic control (2) social control

(3) intellectual control (4) political control

10. When the consequences of exposure to a communicated message get delayed, it is known

as
(1) exposure limit (2) deferred effect
(3) restrictive limit (4) sleeper effect

11. Who is the author of “Saving the Media’ ?
(1) Anil Dharkar (2) Julia Cage
(3) Desmond Titu (4) Olivier Blanchard

12. John Fiske considers speech as a
(1) non-contiguous code (2) social code

(3) unreal code (4) disabling code

13. Truth of the statement is not a defence against

(1) defamation

(2) breach of privilege

(3) official secret violation
(4) contempt of court
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14. Examination of professionalism is derived from the public’s right to
(1) know (2) liberty

(3) education (4) legal remedies

15. The technique of propaganda is used in international communication to manipulate
(1) Lifestyles (2) Pricing
(3) Trade flow (4) Cognitions

16. The protagonist of cultural imperialism theory was
(1) D.R. Mankekar (2) William Hachten

(3) Dennis Morris (4) Everett Dennis

17. Name the influential scholar who applied liberation theology to educaiton and
communication in development context.

(1) Paolo Freire (2) Dennis Goulet
(3) E.F. Schumacher (4) Alan Inkeles

18. The notion of multiplicity of paradigm is elaborated by
(1) Majid Tehranian (2) Denis McQuail

(3) Thomas L. Jacobson (4) Jan Servaes

19. The dependency theory has identified obstacles to development as

(1) internal (2) external
(3) neutral (4) traditional
20. A systematically-qualitative data set is amenable to analysis.
(1) non-progressive (2) entropical
(3) grounded theory (4) contrived
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21. The normal distribution shape of standard deviations from the mean is sometimes referred

to as
(1) error distribution (2) wvalue table
(3) property range (4) bell curve

22. Placing a unit of analysis into a content category is called
(1) Decoding (2) Coding

(3) Messaging (4) Texting

23. Heliodisplay refers to
(1) Photographs (2) Cell phones
(3) TV monitors (4) Films

24. Fairness doctrine is related to
(1) political advertising (2) corrective advertising

(3) non-corrective advertising (4) non-business advertising

25. Grapevine communication is part of
(1) advertising (2) communication ethics

(3) religious communication (4) public relations

26. The publicity model of mass communication focuses on
(1) negative opinions (2) 1deation

(3) attention (4) criticism

27. In 1999, the Indian government permitted foreign equity in film production to the tune of
(1) 40 per cent (2) 60 per cent
(3) 80 per cent (4) 100 per cent
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28. Two networks are inter-connected by using the same technology with a
(1) link (2) bridge
(3) bond (4) gate

29. The World Association of Community Radio Broadcasters was launched in
(1) Brazil (2) SriLanka
(3) Canada (4) Argentina

30. Television viewing is considered as
(1) a business process (2) anegative process

(3) anactive process (4) aformal process

31. Assertion (A) : The Indian press has become quite distinct from the western press during
the last few years.

Reason (R) : The Indian press has registered a quantitative jump in terms of number of
publications and circulation.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A)istrue, but (R) is false.

(4) (A)is false, but (R) is true.

32. Assertion (A) : Developmental communicators should focus more on problem-solving
rather than problem-posing.

Reason (R) : The organic model’s assumption is that people have the abilities to devleop

themselves.
Codes :
(1) Both (A) and (R) are true.
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A)istrue, but (R) is false.
(4) (A)is false, but (R) 1s true.
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33. Assertion (A) : Human beings have the unique ability to store their experiences
consciously and pass them onto the next generation.

Reason (R) : This ability is responsible for the cultural transmission function of the mass
media.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3) (A)istrue, but (R) 1s false.

(4) (A)1s false, but (R) 1s true.

34. Assertion (A) : The public broadcaster in India has failed the expectations of its
consumers.

Reason (R) : Because it does not exercise its autonomy for professional assertion and
excellence.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A).
(3)  (A)istrue. but (R) 1s false.

(4) (A)is false, but (R) is true.

35. Assertion (A) : In Virendra V. State of Punjab, Section 3(1) of the Punjab Special Powers
(Press) Act, 1956, was struck down by the Supreme court as unreasonable.

Reason (R) : It was not only on the ground of substantive unreasonableness, but also on
the ground of procedural unreasonableness.

Codes :

(1) Both (A) and (R) are true.

(2) Both (A) and (R) are true, but (R) 1s not the correct explanation of (A).
(3) (A)istrue, but (R) is false.

(4) (A)is false, but (R) is true.
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36. Find out the correct chronological order of the following committees :

(1) Chanda Committee — Vidyalankar Committee — Parthasarathy Committee —
Verghese Committee

(2) Verghese Committee — Vidyalankar Committee — Chanda Committee — Verghese
Committee

(3) Parthasarathy Committee — Chanda Committee — Vidyalankar Committee —
Verghese Committee

(4) Vidyalankar Committee — Chanda Committee — Verghese Committee —
Parthasarathy Committee

37. Identify the correct sequence of stages of growth as propounded by Walt Rostow :

(1) Traditional society. drive to maturity, pre-conditions for take-off, take-off, age of
mass consumption.

(2) Traditional society, age of mass consumption. take-off, pre-conditions for take-off,
drive to maturity.

(3) Traditional society, take-off, pre-conditions for take-off, drive to maturity, age of
mass consumption.

(4) Traditional society, pre-conditions for take-off, take-off, drive to maturity, age of
mass consumption.

38. Find the correct chronological order of the following :

(1) The Official Secrets Act — The Unlawful Activities (Prevention) Act — The Press
Council of India Act — The Right to Information Act.

(2) The Unlawful Activities (Prevention) Act — The Official Secrets Act — The Press
Council of India Act — The Right to Information Act.

(3) The Official Secrets Act — The Press Council of India Act — The Unlawful Activities
(Prevention) Act — The Right to Information Act.

(4) The Official Secrets Act — The Right to Information Act — The Unlawful Activities
(Prevention) Act — The Press Council of India Act.

39. Write the correct chronological order for the development of Internet.
(1) RAND, ARPA, TCP/TIP, Hypertext, WWW
(2) ARPA, TCP/IP, RAND, Hypertext, WWW

)
(3) TCP/IP, Hypertext, WWW, ARPA, RAND
)

(4) Hypertext, WWW, TCP/IP, ARPA, RAND
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Arrange the stages a brand passes through from its birth to its final eclipse :
(1) Maturity, Growth, Introduction, Decline

(2

(4

Match the following :
List—1I
(Film)

a. Kaaghaz Ke Phool
b. Do Bigha Zameen
c.  Mother India

d. Umrao Jaan

Codes
a b
(1) 1 i
(2) 11 1
(3) v 11
(4) 1 v
Match the following :
List—1I
(Brand)

a. Nivea Men

b.  Carlsberg glass

c.  Godrej, Natures basket

d. Tiago
Codes
a b
(1) 1 11
(2) v i
(3) 1 1
4) 11 v

111
v
i

111

1

v

11.

111.

1v.

v

1

1

11.

111

iv.

v
iii
i

1

) Decline, Growth, Introduction, Maturity
(3) Growth, Maturity, Introduction, Decline
) Introduction, Maturity, Growth, Decline

List—1I
(Director)
Bimal Roy
Muzaffar Ali
Guru Dutt
Mehboob Khan

List—1II
(Tag Line)
Worlds food store
Fantastico
It starts with you
World’s best
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Match the following :

List—1
(Media house)
a. News Corp
b.  Vivendi Universal
c.  Bertelsmann
d. Cox Media
Codes :
a b C
(1) 1 111
(2) 11 111 v
(3) 11 v 1
4) v 1 i
Match the following :
List—1
(Variable)

a.  Independent variable

Dependent variable
c.  Continuous variable

d.  Control variable

Codes :
a b C
(1) 1 111
(2) i 111 v
(3) 111 v 1
4) v 1 1
Match the following :
List—1I
(Utility)

a. Social bookmarking

b. Social news

c. Social networking

d. Social photosharing
Codes :

a b C
(1) i 1ii ii
(2) il v ii
(3) v 1ii ii
(4) i v i1l

11i.
1v.

v

1
111

11

111

iv.

v

1
111

11.

11i.
1v.

List —1I
(Country)
France
Germany
United States
Australia

List —1II
(Explanation)

It can take on any value from a range of
values.

It is what a researcher wants to eliminate.
It 1is systematically varied by the
researcher.

It is what the researcher wants to explain.

List — II
(Platform)
Instagram
Twitter
Reddif
Delicious
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Read the following passage and answer the questions no. from 46 to 50 :

New technologies, political upheavals, changed concepts of human rights — all these
conspire to make this an important moment for rethinking and reformulating speech
freedom and regulation in a global environment. The ability of any state fully to control
the images that permeate its territory is questioned everywhere. During the 1990s, destiny
seemed to lie with the freedom to receive and impart ideas regardless of national
boundaries. But it would be naive to see the world as a place where information moves
without various forms of restriction. Redefined state power and changes in modes and
practices of authority are more likely than what is often characterized as state decline.
States have undergone a frenzied testing of new and modified techniques aimed at
regulating, if not mastering, the market for speech in response to the forces that seem to
undercut their autonomy. In particular, there is a shift away from the singularly inward
forms of state control to outward-looking, regional, or multilateral approaches, and away
from law and regulation toward negotiation and agreement. The tentacles of influence by
one state over the media of another are hardly new, but the process of interaction, through
treaty or agreement on the flow of ideas, information, and sheer data, is everyday,
intensifying. Globalization of media encompasses more than the pervasive activities of big
conglomerates and the extent to which messages they produce dominate the world’s
consciousness. The global media market is far more enveloping than a forum for trade in
films and television programmes. It is also an increasingly interdependent site for the
development and application of formal and informal rules that shape common narratives, a
space in which 1deologies compete and forge allegiances that ultimately determine the
persistence of governments and nations themselves, and an arena where imagery becomes
a supplement or substitute for force. Pressure to affect policy formulation and public
opinion abroad has always been a preoccupation of those holding or seeking power as
governments attempt to influence populations through propaganda, both inside and
beyond their boundaries. With the stakes greatly raised since September 11, 2001,
governments, more explicit, now, about the interplay between conflict, instability,

ideology, recognize their need to affect hearts and minds abroad.
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46.

47.

48.

49.

50.

Why is speech freedom reformulating its regulation in a global environment ?
(1) National boundaries (2) Political upheavals

(3) New thinking (4) Ideological orientation

For which reason, states are regulating speech freedom ?
(1) Information transfer

(2) Globalization

(3) Attempts to curtail state autonomy

(4) Human rights

What factor is intensifying the State’s power ?
(1) Process of interaction (2) Law and regulation

(3) New media (4) States influence

How does the state try to influence the population ?
(1) Pressure (2) Propaganda

(3) Globalization of ideas (4) Big Conglomerates

What is the realization of the State or Government ?
(1) To affect minds abroad (2) Reformate the state

(3) Formal rules (4) Inward looking
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